
Marketing Performance: How Marketers Drive
Profitable Growth

By Thomas Bauer , Tjark Freundt , Jonathan Gordon, Jesko Perrey,
Dennis Spillecke

Marketing Performance: How Marketers Drive Profitable Growth By
Thomas Bauer , Tjark Freundt , Jonathan Gordon, Jesko Perrey, Dennis Spillecke

Drive marketing ROI with an investor's mindset and a proven toolkit

Top marketers today don't shy away from financial accountability. In fact, they
actively seek to account for the return on their companies' investments in
marketing – because they want their budget to make a difference for their brands
and for their business: more relevant messages, more effective campaigns, more
satisfied customers, more profitable promotions, higher returns to shareholders. If
this is how you think about marketing, this book is for you. It is a book for
CMOs who adopt an investor's mindset, and it deals with the most pressing
marketing performance questions.

This isn't a work of theory. This is a hands-on guide to better marketing for top
managers, neatly packaged into ten concise chapters that are just right for a
short-haul flight.

Learn how to:

Increase sales with smarter fund allocation●

Reduce marketing costs without sacrificing effectiveness●

Strengthen the role of marketing with quantified ROI●

Build capabilities for sustainable performance improvements●

Marketing Performance delivers expert insight, a wealth of proven success
factors, and real-life case studies that will help you drive marketing performance
and grow your business.
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From the Back Cover

"This book empowers marketers to infuse their function with an investor's mindset and drive sustainable
marketing performance."
Pieter Nota, CEO Personal Health & CMO Royal Philips

MARKETING PERFORMANCE

Top marketers today don't shy away from financial accountability. In fact, they actively seek to account for
the return on their companies' investments in marketing – because they want their budget to make a
difference for their brands and for their business: more relevant messages, more effective campaigns, more
satisfied customers, more profitable promotions, higher returns to shareholders. If this is how you think
about marketing, this book is for you. It is a book for CMOs who adopt an investor's mindset, and it deals
with the most pressing marketing performance questions:



How much should you spend on marketing?●

How should you allocate your budget to brands or business units?●

What is the best instrument mix to achieve your marketing objectives?●

Which solutions and service providers do you need to get it done?●

Which capabilities should you build to make sure the impact sticks?●

This isn't a work of theory. This is a hands-on guide to better marketing, neatly packaged into ten concise
chapters. Drawing on our experience as consultants to the world's leading marketers, we bring you a wealth
of proven success factors and real-life case studies. We won't give you all the details on marketing operations
in this book. Instead, we focus on the ten things you need to get right to drive marketing performance and
grow your business.

"If you only read one book about marketing, make sure it's this one. It is written for a board-level audience,
and it treats marketing as a driver of higher returns."
—Kenny Lam, Group President, Noah Holdings Limited

"Adding facts to creativity and intuition and driving accountability for success, that's the future. This book
paves the way into that future."
—Christian Deuringer, Director Global Brand Management, Allianz

"This is exactly the kind of thinking marketers need to make a difference today: get your objectives straight,
focus on the big buckets, and hold people accountable to generate quantifiable returns on investment: your
team, your agencies, everyone"
—Michael Trautmann, Founder and CEO, thjnk; Former Global Head of Marketing, Audi AG
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Users Review

From reader reviews:

Thomas Berg:

Have you spare time for a day? What do you do when you have far more or little spare time? Yep, you can
choose the suitable activity intended for spend your time. Any person spent their very own spare time to take
a go walking, shopping, or went to typically the Mall. How about open or even read a book entitled
Marketing Performance: How Marketers Drive Profitable Growth? Maybe it is to be best activity for you.
You already know beside you can spend your time with the favorite's book, you can smarter than before. Do
you agree with it has the opinion or you have different opinion?

Johnny Harper:

Here thing why this Marketing Performance: How Marketers Drive Profitable Growth are different and
reliable to be yours. First of all looking at a book is good but it depends in the content of it which is the
content is as tasty as food or not. Marketing Performance: How Marketers Drive Profitable Growth giving
you information deeper since different ways, you can find any book out there but there is no reserve that
similar with Marketing Performance: How Marketers Drive Profitable Growth. It gives you thrill examining
journey, its open up your own eyes about the thing in which happened in the world which is perhaps can be
happened around you. It is easy to bring everywhere like in area, café, or even in your way home by train. If
you are having difficulties in bringing the printed book maybe the form of Marketing Performance: How
Marketers Drive Profitable Growth in e-book can be your option.

Sunday Richey:

Information is provisions for people to get better life, information nowadays can get by anyone from
everywhere. The information can be a understanding or any news even an issue. What people must be
consider any time those information which is in the former life are hard to be find than now's taking
seriously which one is appropriate to believe or which one often the resource are convinced. If you receive
the unstable resource then you understand it as your main information you will see huge disadvantage for
you. All of those possibilities will not happen with you if you take Marketing Performance: How Marketers
Drive Profitable Growth as the daily resource information.

Karen Garcia:

Playing with family in a park, coming to see the marine world or hanging out with buddies is thing that
usually you will have done when you have spare time, in that case why you don't try thing that really
opposite from that. One particular activity that make you not experience tired but still relaxing, trilling like
on roller coaster you are ride on and with addition associated with. Even you love Marketing Performance:
How Marketers Drive Profitable Growth, you may enjoy both. It is good combination right, you still desire
to miss it? What kind of hang type is it? Oh can occur its mind hangout guys. What? Still don't obtain it, oh
come on its named reading friends.
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