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For professionals who feel lost in a forest of marketing and for students who need
ways to organize and access what they are learning quickly, this is the guide and
sourcebook for you. Rogers lists and defines 1,012 marketing strategies and
tactics succinctly by category, and provides a way to retrieve them by any of the
different names they're known by. He explains several hundred proven marketing
techniques, and defines essential and obscure marketing terms. As a reliable
how-to for people preparing formal plans for projects in marketing, advertising,
and public relations, Rogers' field tested material, his own and others', can be
quickly understood and immediately applied. The result is a unique, necessary
resource for marketers on the way up--and for those already there.

Rogers' approach is simple and linear. First, he describes a basic method for
developing a marketing plan by detailing effective research techniques. He
illustrates how to identify prime customers and prospects, as well as how to
evaluate products, services and organizations, and then imparts the objective-
setting process, including directions for establishing clear and measurable
marketing goals. He defines specific tactics, offering a glossary of terms.
Strategies are listed in separate chapters, categorized by their application to:
market, product or service, name or brand, packaging, pricing, distribution or
logistics, and other criteria. In addition, he discusses key promotion strategies
that will increase the success of current marketing efforts. The book concludes
with 19 appendices that present tabular detail and other valuable information.
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For professionals who feel lost in a forest of marketing and for students who need ways to organize and
access what they are learning quickly, this is the guide and sourcebook for you. Rogers lists and defines
1,012 marketing strategies and tactics succinctly by category, and provides a way to retrieve them by any of
the different names they're known by. He explains several hundred proven marketing techniques, and defines
essential and obscure marketing terms. As a reliable how-to for people preparing formal plans for projects in
marketing, advertising, and public relations, Rogers' field tested material, his own and others', can be quickly
understood and immediately applied. The result is a unique, necessary resource for marketers on the way up-
-and for those already there.

Rogers' approach is simple and linear. First, he describes a basic method for developing a marketing plan by
detailing effective research techniques. He illustrates how to identify prime customers and prospects, as well
as how to evaluate products, services and organizations, and then imparts the objective-setting process,
including directions for establishing clear and measurable marketing goals. He defines specific tactics,
offering a glossary of terms. Strategies are listed in separate chapters, categorized by their application to:
market, product or service, name or brand, packaging, pricing, distribution or logistics, and other criteria. In
addition, he discusses key promotion strategies that will increase the success of current marketing efforts.
The book concludes with 19 appendices that present tabular detail and other valuable information.
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Editorial Review

Review
"Easy to use, this handbook is a helpful reference for lower-division undergraduate through graduate
students, business entrepreneurs, and marketing/management practitioners."-Choice

?Easy to use, this handbook is a helpful reference for lower-division undergraduate through graduate
students, business entrepreneurs, and marketing/management practitioners.?-Choice

About the Author

STUART C. ROGERS, for 10 years a marketing professor at the Daniels College of Business, University of
Denver, has taught a variety of courses and seminars in marketing and strategic planning. Before teaching,
Rogers' 40-year marketing career included executive positions with Eastman Kodak Company, Benton &
Bowles advertising agency, the U.S. Information Agency, and his own marketing consultancy. He is the
author of numerous articles, white papers, and six previous books on marketing.

Users Review

From reader reviews:

Olga Harrington:

This Marketing Strategies, Tactics, and Techniques: A Handbook for Practitioners book is absolutely not
ordinary book, you have after that it the world is in your hands. The benefit you will get by reading this book
is information inside this e-book incredible fresh, you will get facts which is getting deeper you actually read
a lot of information you will get. This particular Marketing Strategies, Tactics, and Techniques: A Handbook
for Practitioners without we recognize teach the one who studying it become critical in thinking and
analyzing. Don't always be worry Marketing Strategies, Tactics, and Techniques: A Handbook for
Practitioners can bring any time you are and not make your case space or bookshelves' grow to be full
because you can have it within your lovely laptop even phone. This Marketing Strategies, Tactics, and
Techniques: A Handbook for Practitioners having excellent arrangement in word as well as layout, so you
will not experience uninterested in reading.

Aaron Williams:

The book untitled Marketing Strategies, Tactics, and Techniques: A Handbook for Practitioners contain a lot
of information on that. The writer explains her idea with easy means. The language is very simple to
implement all the people, so do not really worry, you can easy to read the item. The book was published by
famous author. The author will take you in the new era of literary works. You can read this book because
you can please read on your smart phone, or program, so you can read the book with anywhere and anytime.
In a situation you wish to purchase the e-book, you can available their official web-site and order it. Have a
nice go through.



Carl Vang:

In this period of time globalization it is important to someone to receive information. The information will
make a professional understand the condition of the world. The healthiness of the world makes the
information simpler to share. You can find a lot of recommendations to get information example: internet,
newspaper, book, and soon. You will see that now, a lot of publisher in which print many kinds of book.
Often the book that recommended to your account is Marketing Strategies, Tactics, and Techniques: A
Handbook for Practitioners this guide consist a lot of the information in the condition of this world now. This
kind of book was represented just how can the world has grown up. The words styles that writer make usage
of to explain it is easy to understand. The writer made some research when he makes this book. That's why
this book acceptable all of you.

Helen McClain:

As we know that book is significant thing to add our understanding for everything. By a e-book we can know
everything we wish. A book is a set of written, printed, illustrated or even blank sheet. Every year ended up
being exactly added. This guide Marketing Strategies, Tactics, and Techniques: A Handbook for
Practitioners was filled regarding science. Spend your spare time to add your knowledge about your research
competence. Some people has several feel when they reading any book. If you know how big selling point of
a book, you can sense enjoy to read a publication. In the modern era like currently, many ways to get book
that you wanted.
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